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BACKGROUND

* The Is a Christian welbsite producing
Satire news stories similar to The

« Conducting a pilot study to see if and how irony
and sarcasm is marked

* lIrony serves rhetorical and social effects (Attardo,
2000b)

* [rony markers are optional (Attardo, 2000b)

* Analyze the corpus to determine presuppositions
driving the worldview promoted by the Babylon Bee


http://www.babylonbee.com
http://www.theonion.com

METHODOLOGY

« Gafthered several corpora

1. A corpus of headlines from the Babylon Bee

Within this corpus, created a distinct corpus from headlines
found containing socially conservative terms

Also within this larger corpus, created a distinct corpus from
headlines containing socially progressive terms

2. A corpus of headlines from Washington Post

» Ran corpora through Linguistic Inquiry and Word
STl ) program

* Analyzed results


https://liwc.wpengine.com

BABYLON BEE TITLE CORPUS

- Utllized a Google-based search algorithm to find
the fitles to articles dealing with various social issues

* This was then divided into two groups; one with
socially conservative search terms and one with
socially progressive search terms

- Socially conservative search terms: Pro-life; baby

» Socially progressive search terms: Pro-choice; fetus;
abortion; transgender; Igb; gay:; lesbian



WASHINGTON POST CORPUS

« Gathered corpus of 25 news headlines from the
Washington Post on March 12, 2019

+ Avoided opinion/editorial articles and analysis
pieces



DEFINING SEARCH CATEGORIES

« LIWC's definitions of their search categories

- Analytical thinking- this is the degree 1o which
people use words that suggest formal, logical, and
hierarchical thinking

» Clout- this is the relative social status, confidence, or
leadership people display through their writing

- Authenticity- this is the degree to which people
reveal themselves in an authentic or honest way

- Emotional Tone- this is the degree to which
someone uses emotional language. This field is sub-
divided into the use of terms of positive emotions
and negative emotions



RESULTS

Positive Negative Clout Tone
Emotions Emotions

3.58 3.23 92.40 31.90

3.62 3.57 81.48 26.50




Analytic | Clout Authentic | Tone |Positive | Negative
Emotions | Emotions

92.42 83.02 23.08 27.08 3.61

98.96 70.60 6.24 5.44 1.27 3.18




CONCLUSION

Irony and sarcasm cannot be phonologically marked in writing

lrony appears unmarked in many instances in this written corpus

« Examples include: "Planned parenthood releases abortion discussion guide,”
“Exclusive reveal: 7 upcoming progressive Disney princesses,” “9 things you should
know transgender bathroom debate”

* Reader needs fo be aware of background contextual factors fo know headline is
irony

Occasionally, it is marked by a degree of absurdity in the headline

+ Examples include: “Grizzly bear shatters pro wrestling records after identifying as a
human,” “Cecile Richards jealous that Gosnell got his own movie,” “Planned
parenthood defends Bill Cosby sexual assault is only 3 of what he does,” and “Kim
Jong Un criticized for meeting with nation that has killed 60 million babies ™

However, there is drastic difference in the LIWC analysis when comparin

the Babylon Bee's headlines to the Washington Post headlines. This coul

suggest that sarcasm and irony are marked in some yet undetermined

way.

« Perhaps contextual markers drive the identification of written Irony. This would not be
surprising as the Babylon Bee does not need to be inferred to be satire as many
people are introduced to the the website by others who identify it as satire to them.

This would indicated that irony is connected to prosocial behavior and in-group
identification.
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